ben child
Recent Work: 2014 - Present
For the past year and a half, I’ve been designing and
developing early-stage SaaS products at Startup Foundry—a
startup studio in Chicago. I’ve been involved in all stages of
product design, and I’ve spent most of my time building AIfocused products.
I’ve had the opportunity to lead a design process from initial
inception through to MVP launch, and I’ve also spent time
supporting and improving existing tools and services. From
conducting user interviews to ﬁne-tuning a web animation,
I’m driven to empathize with the end user and create simple,
effective, and delightful product experiences.

selected work

ben child

super human social media
Curio is an AI-assisted social media tool designed to help
marketing teams save time and build their audience.

Team Dashboard view displaying aggregated performance statistics for all of a team’s social proﬁles.

Overview

Meta

Curio was born as a hackweek project for content
marketers. In just a few short months, the team and I at
Startup Foundry created an AI-powered platform that allows
marketing teams focus on building their audience instead of
searching for great content to share.

Project URL

usecurio.com
Role

Lead Designer
Date

2016-17

As the solo designer for Curio, I was responsible for leading
the product design from initial planning through the launch
of the MVP. I worked on all aspects of the design and
planning process, including wireframes, UI/UX design,
prototyping and front-end development.

Suggested Content
Timely, relevant and audience-speciﬁc
content suggestions are the core
feature for the Curio product.
Users are provided with a number of
content suggestions at varying times
throughout the day. The suggested time
to share each post is optimized
speciﬁcally for the content and the
behavior of the user’s network.
An inﬁnitely scrolling page providing
suggestion after suggesiton creates a
smooth, fast experience that reduces
the amount of time a marketer spends
searching for content.

Scheduled Content
In order to allow users to understand
their social calendar and plan posts for
the near future, I designed a simple view
for scheduled posts.
A slim, day-by-day calendar carousel
allows the user to quickly see what
posts are scheduled or have been
drafted.
The user is always shown a look ahead
for “Today” and the next three days.
Additionally, a two week outlook can be
seen by clicking (touch-and-drag on
mobile devices) through the carousel.

Post Performance Analytics
The last core feature included in the
Curio product is account analytics. In
order to launch quickly, we chose to
provide a basic analytics offering with
the intention of iterating upon user
feedback in the near future.
A simpliﬁed account summary provides
totals for four primary metrics. Month to
month comparison percentages are also
shown for a quick understanding of the
account’s performance.
Lastly, each individual post’s
performance can be seen at a more
granular level for the user to understand
how content, hashtags, imagery or other
variables can produce desired results.
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Reimaging In-Home Care
Respect is a care company that utilizes technology to
improve the experience of managing your loved one’s care.

The Administrator dashboard view includes quick links for the most used features and insights that provide a snapshot of what’s going on within the system.

Overview

Meta

Respect was launched in May of 2016 as an answer to the
overly complicated and often disapointing experience that is
in-home care. There are two technology components that
the company leverages to differentiate itself: a native mobile
app and the administration platform.

Project URL

joinrespect.com
Role

UI/UX & Product Designer
Date

2016-17

While the app was launched to be a tool that streamlines
scheduling and communication between caregivers and
clients, the MVP administration platform had not been
designed to scale with the product after launch.
My role was to collaborate with the internal team’s users
and stakeholders to improve the administration platform’s
user experience. After conducting a number of interviews
with the team, we created a prioritized list of enhancements
to improve the efﬁciency, accuracy and effectiveness of the
team administrators.
While the entire administration platform will eventually be
overhauled, we prioritized a number of highly-used and
inefﬁcient processes to begin reﬁning. The following views
represent the highest-priority deliverables.

Streamlining Scheduling
The most used feature that was causing
the biggest headache was scheduling
jobs for clients that were unable to use
the mobile apps scheduling features.
The update seen here made it easy for
the customer support team to schedule
multiple care visits for clients and
assign different jobs to multiple
caregivers in a single form interaction.

Organizing Client
Information
Prior to this desing update, users were
navigating a frustrating Django interface
with very few efﬁciences.
The design update reorganized client
information and accessibility with an
easy-to-use interface.

Creating Client Assessments
Another feature on the prioritized list
was a client assessment form. This tool
is a long, questionnaire-style form that
ﬁeld nurses use to assess new clients
and reevaluate existing clients.
The original form was clumsy and
disconnected from the central client
database. We created a new form
experience and and updated user ﬂow
for creation and storage of future client
assessments.
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Creating an Intelligent Matchmaker
Leaderboard takes the guesswork out of the job
search and talent recruiting process.

Desktop and mobile wireframes for Leaderboard’s job listing view with Job Seeker’s matching Job Score.

Overview

Meta

Leaderboard is a two-sided marketplace for job seekers and
employers. The product uses AI to analyze, score and match
job seeker proﬁles with job listings. Using data science and
machine learning, Leaderboard aims to elevate job search to
entirely new level.

Role

Lead Product Designer
Date

2016

I led the initial product and UX design process starting in
early 2016. We conducted customer interviews, deﬁned the
MVP product and created interactive prototypes to
understand user ﬂows and UX challenges.
The ﬁnal product has not been released and the app’s
development has been put on hold due to development
resources. Shown here are the original wireframes for
selected portions of the product.

primary recruiter views
Recruiter’s Job Listings
Shown here is the landing page for a
Recruiter. The ﬁrst view that she sees is
a list of jobs she has created. Listings
are shown in order of most recently
created followed by draft listings that
have yet to be published.
The goal here was to provide the user
with at-a-glance information on all of
their listings. In the future, we plan to
expand on this view for users that may
have many active listings.

Job Listing Admin View
This view demonstrates a detailed view
of a Recruiter’s active listing and all the
relevant information associated with the
listing and possible candidates.
The listing’s expiration date and
management tools are shown ﬁrst in
order of information hierarchy.
Each listing provides high-level statistics
for the Recruiter to understand how their
listing is performing. A high view-toapplication ratio can provide insight to
whether the listing needs to be
reworded and/or further reﬁned.
A summary of the four best candidates
in the system are suggested, and an
active Recruiter can view the top 20
suggested candidates as well.
Lastly, all applications are shown and
can be rated and sorted by the Recruiter.

Suggested Candidate
Leaderboard
A primary feature of this product is the
ranking and sorting of candidates for
the Recruiter.
A Recruiter can easily select an active
listing from a dropdown at the top of the
page, and Leaderboard will produce an
ordered list of the best candidates for
the position.

Candidate Application
The Leaderboard application aims to
create an easily digestible ﬂow of
information for Recruiters.
The highest priority information is
provided in the card at the top of a
candidate’s application—location, job
score, whether a candidate is will to
relocate and if they are eligible to work
in any given country.
This information is followed by the
candidate’s cover letter. Additional
résumé information can be displayed via
the collapsed rows below should the
Recruiter be immediately interested.

primary Job seeker views
A Curated List
of Opportunities
Upon registering and completing their
proﬁle, Job Seekers are presented with a
search feature as well as a list of
suggested opportunites.
While we hope that the suggestions
would be accurate enough that user
would forego they typical keyword
search, through research we discovered
a need to inculde this feature.
User research told us that many Job
Seekers expect the ability to search for
opportunities outside of or parallel to
their current position.
An example of this would be a Financial
Analyst who is also interested in AntiMoney Laundering or Risk Management.
Through search history, Leaderboard
would eventually be able to understand
a user’s interests and surface
suggestions directly related to those
interests.

Job Listing Details
The Leaderboard job listing also aims to
provide information effectively and
quickly via intentional information
hierarchy.
Shown ﬁrst is the position title and
company which are accompanied by
location, remote working options and
whether the company is willing to
provide relocation assistance.
Directly below the position’s vital details
are the user’s Job Score and buttons
that provide the ability to apply, save or
share this listing.
Followed by all this is the company’s
proﬁle details, job description and
requirements.

Streaminling the
Application Process
To remove friction and redudant
processes from the application process,
a Job Seeker with a complete proﬁle
only needs to complete a cover letter
form to submit her application.
A proposed UX feature for this action is
to include a pre-ﬁlled cover letter ﬁeld.
This allows applicants to customize
their response, while still eliminating the
need to copy and paste standard
information they might include in a
cover letter.
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technology + Luxury living
Albany is a luxury resort community set on 600 oceanside
acres on New Providence in The Bahamas.

Fully redesigned and developed Homepage for AlbanyBahamas.com.

Internal landing page template using a responsive, Masonry layout.

Overview

Meta

The collective vision of its founders – Joe Lewis and private
investment organization Tavistock Group, along with golﬁng
greats Tiger Woods and Ernie Els – Albany features an
unparalleled combination of surroundings, architecture,
sporting amenities and service.

Project URL

During my time as Digital Director at Decanter and Tavistock
Group, I led the update and overhaul of Albany’s digital
properties as well as the creation of multiple mobile apps.

albanybahamas.com
Role

Digital Director
Date

2015
Collaborators

Shayne Bruno - Creative Director
Karl Dinkler - Creative Director
Terry Davies Jr. - Front-end Dev

With our team, I led the redevelopment of the Albany
website and created the concierge iPad application that
lives in each guest residence within the resort community.
Additionally, I worked closely with the account director to
deﬁne user stories, IA and UX for the resort’s customerfacing mobile application.

Designing for
Scalable Content
When the site was originally redesigned,
the property was still building,
developing and opening new amentities
and residences on a monthly basis. With
this in mind, our team needed to design
a site structure and design system that
would easily scale without additional
development resources.
We designed and created a system that
relied on three primary templates that
could be effortlessly duplicated as the
marketing and sales team needed to
communicate new information.
We created landing page templates for
the four primary content categories
(Play, Stay, Live and Meet) that
leveraged Masonry blocks to create an
interesting and playful interface for
subpages.
Seen here is the internal content page
template that offers content and a fullwidth gallery to display the resort’s
impresive photographic library.

Members & Resort Guest Mobile App
The Albany Club app, available exclusively to Albany members and resort guests, is an
interactive tool to help users make the most of their time at the luxury resort
community, with a complete schedule of activities, events, and happenings at Albany.
The primary purpose of the app is to allow members and guests to easily ﬁnd
information, browse scheduled events and classes, and make reservations without
needing to make any phone calls or in-person inquiries.

Digital Concierge App
In order to provide a premium guest experience and lower printing costs at the same
time, our team translated a bulky binder of information into a sleek iPad app that rests
in each guest room within the community. The information within the app is edited via
a web-based content management system that can push updates immediately to
every guest within seconds.
The app delivers critical resort information to guests through a high-end digital
experience, allows on-property operators to quickly and efﬁciently update information
within the app, and saves the resort stakeholders thousands of dollars in printing and
shipping costs on a quarterly basis.
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improving burrito accessibility
Freebirds is a fast casual restaurant serving scratch made,
Mexican-inspired burritos, bowls, tacos and more.

Reimagined and redesigned homepage for Freebirds.com.

Overview

Meta

Founded in 1987, the Freebirds brand has grown to over
ninety locations across the United States. Famous for its
music-inspired interiors and numerous topping options, the
brand boasts a loyal following of 400,000+ active loyalty
customers.

Project URL

While working directly with the Freebirds leadership team
throughout 2014 and 2015, I was involved in a wide range of
projects including website redesign, email marketing, search
engine marketing, and vendor management and selection.

freebirds.com
Role

Digital Director
Date

2014-15
Collaborators

Shayne Bruno - Creative Director
Karl Dinkler - Creative Director
Terry Davies Jr. - Front-end Dev

Information architecture for the redesigned and optimized Freebirds.com website.

Wireframes, Prototyping & High-ﬁdelity Design
Because of the scale and complexity of the redesign, I worked directly with the
Freebirds marketing team and we incorporated their insights into each step of the
redesign process.
I created the initial wireframes and translated them into low-ﬁdelity prototypes using
Invision. From there, we worked closely to with Freebirds to understand the marketing
team’s needs and where UX improvements could be made. After receiving feedback,
we iterated on the original prototypes and moved into high-ﬁdelity design.
Shown below are selected views of the websites internal page wireframes that were
then translated into high-ﬁdelity mockups and ultimately developed by our front-end
development team.

Freebirds Menu page example.

Freebirds Ingredients page example.

Freebirds Loyalty Program page example.

Social Responsibility Campaign
Freebirds regularly participates in programs and initiatives that support the
communities in which they operate. In partnership with seven USO centers in Texas,
California, Louisiana, and Kansas, we ran an email marketing campaign encouraging
Freebirds “Fanatics” to donate their accumulated loyalty points in order to provide
military families a free meal at any Freebirds location.
As a result of the month-long campaign, Freebirds Fanatics donated more than 1,500
meals to military families via 1,900+ individual donations. Additionally, the individual
donations resulted in a 66% reduction in program liability for customers that donated
to the campaign.
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encouraging mobile to table dining
Tavistock Restaurant Collection is a rapidly growing, privately
held company with dining concepts across the United States.

Redesigned TRC homepage screenshot.

Overview

Meta

Tavistock Restaurant Collection operates 14 unique
concepts with 28 individual restaurants, from casual to ﬁne
dining, across the United States. A guest-obsessed
company, TRC strives to create memorable experiences for
patrons each and every visit by equally focusing on
excellence in food, drink, service and atmosphere.

Project URL

Closely collaborating with TRC’s marketing team, I lead the
digital strategy, development, and deployment of all
fourteen brand websites throughout 2014 and 2015. In
addition to redesigning each digital property, I provided each
brand with analysis of website performance, email
marketing, OpenTable reservations, gift card sales, and
social media footprint.

tavistockrestaurantcollection.com
Role

Digital Director
Date

2014-15
Collaborators

Shayne Bruno - Creative Director
Karl Dinkler - Creative Director
Terry Davies Jr. - Front-end Dev

A Collection of Digital Properties
By the middle of 2014, it was clear that each individual brand throughout the collection
needed to reexamine and reevaluate their online presence. The majority of TRC’s
digital properties were not mobile friendly, and many brands were losing money to
OpenTable by not accepting reservations through the website.
Working collaboratively with TRC, our team transformed all fourteen brands and the
parent website for TRC. The impact can be measured by a 14% increase in OpenTable
reservations and a 15% increase in covers reserved through TRC websites.

Mobile menu, navigaiton and reservation views from AtlasRestaurant.com.

Let the Food Be the Hero
While each website was designed and
developed completely from scratch, a
common thread across the collection is
the hero image slideshow.
Almost every website was outﬁtted with
a slideshow feature that was completely
manageable from within WordPress.
Throughout the whole collection, every
website is responsive and removed all
usage of Flash or plugins that weren’t
ﬁrendly to mobile users.

Mobile Friendly Menus
The entire collection was designed with
mobile users in mind. For that reason,
the majority of websites were design
with mobile-ﬁrst best practices.
Here you can see the direct translation
of desktop-to-mobile menu styles and
interaction principles.

Complete Scalable &
Entirely Manageable
Each restaurant website was custom
built using WordPress as a CMS. Our
team enabled each portion of the
website to be completely manageable
by any existing or new members of the
TRC marketing team.
Here you can see a variety of custom
ﬁelds made possible by the advanced
customization properties of the
Advanced Custom Fields WordPress
plugin.
The different menu pages and the menu
items can all be edited, rearranged or
duplicated where needed.

Branded OpenTable
Reservation Fields
Lastly, TRC was heavily reliant on the
OpenTable reservations system, so
including their reservation code was a
requirement on each restaurant’s
website.
We developed an efﬁcient combination
of CSS and jQuery to override the default
OpenTable styles. This allowed us to
quickly update and apply the branded UI
design to any of the OpenTable default
form elements.

